Programs
Introduction:
The American Advertising Federation – Amarillo Chapter (AAF-Amarillo) is dedicated to providing our
membership, prospective members and guests with programs that allow for personal and professional
growth. We provide an interactive environment that fosters education, innovation and networking among
entities within the marketing and advertising industry and beyond.
AAF-Amarillo prides itself in offering two educational programs for members and guests almost every
month. AAF-Amarillo is one of the only chapters in the nation that provides this level of monthly
engagement. Our members greatly appreciate the continuing education opportunities, and twice-monthly
visits contribute to our strong value proposition for prospective members.
Our program goals are simple and attainable: 1: To provide regular, quality education that serves as a
valuable membership benefit, and 2: To make sure our programming is diverse, interesting and
representative of our diverse membership base.
We’re continually pleased that 65-70 percent of our membership regularly attends meetings, and it’s
common for our members to bring guests.
Additionally, we’re proud to have excellent organization and communication when it comes to managing
speakers. We have a shared calendar spreadsheet for keeping all important information about our speakers
(Exhibit 1). And, this year, we created an email template for providing our speakers all the key
information they need for joining us in Amarillo (Exhibit 2).
Finally, we are dutiful in our communications to the membership about our programs. We create fliers
(Exhibit 3) of upcoming programs to pass out at membership meetings, and we send email blasts to our
entire email list (Exhibit 4). We also post events to social media (Exhibit 5) and on Eventbrite (Exhibit 6).

Three Most Successful Programs:
Program 1
●
●
●
●
●
●

Event details - July 14,2021 - Multicultural Brand Building, Valentina Gomez Bravo
(Exhibit 7)
Target audience - Marketing/communications/advertising professionals, business
owners, members, prospective members and students.
Method of promotion - Email blasts, social media, meeting announcements and word of
mouth.
Average attendance - 45
Feedback mechanism - We use Eventbrite and social media to collect feedback on
speakers and programs and to get ideas for future programming.
Results - Valentina Gomez, brand strategist and executive creative director at Bunker
+58, is a leader in diversity, equality and inclusion. She’s an award-winning creative
director, brand strategist and author. During her program, she inspired us with her
wisdom on creating interesting campaigns that appeal to various demographics. Her
presentation was well received by members and guests from all types of businesses.

Program 2
●
●
●
●
●
●

Event details - April 28,2021 - Time to Think Inside the Box, AB Barrera (Exhibit 8a,
8b)
Target audience - Marketing/communications/advertising professionals, business
owners, members, prospective members and students.
Method of promotion - Email blasts, social media, meeting announcements and word of
mouth.
Average attendance - 29
Feedback mechanism - We use Eventbrite and social media to collect feedback on
speakers and programs and to get ideas for future programming.
Results - A.B. Barrera is Co-CEO of PMDG Marketing Communications, a full service
Advertising Agency and Co-Owner of AlphaGraphics Laredo, a full service Digital Print
Center. He spoke to us about “outside the box” creative opportunities in packaging, which
were especially appropriate during the pandemic. The presentation was great for
networking and brainstorming future ideas for our businesses.

Program 3
●
●

Event details - June 9,2021 - Sports Marketing in a Summer with No Sports, Matt
Hamilton (Exhibit 9)
Target audience - Marketing/communications/advertising professionals, business
owners, members, prospective members and students.

●
●
●
●

Method of promotion - Email blasts, social media, meeting announcements and word of
mouth.
Average attendance - 44
Feedback mechanism - We use Eventbrite and social media to collect feedback on
speakers and programs and to get ideas for future programming.
Results - Matt Hamilton, vice president of corporate partnerships at
Scranton/Wilkes-Barre RailRiders, spoke to us about his time at the Amarillo Sod
Poodles, which spanned the height of COVID-19. He and the team came up with
innovative and creative ways to keep the community engaged with baseball and the
stadium/event center even during a pandemic. Equally impressive, the Sod Poodles’
innovations kept the team from having to lay off employees. This presentation was well
received, especially because the Sod Poodles team is a new addition to Amarillo, and
there is great excitement toward our professional sports team.

Special Event: AAF Central Region Conference
●
●
●

●
●

●

Event details - September 23-25, 2021, Amarillo, Texas, Embassy Suites (Exhibit 10a, 10b, 10c)
Target audience - AAF Central Region - Districts 5, 6, 8, 9 and 10. Plus local Amarillo
professionals and more.
Method of promotion - We invited professionals from coast to coast to attend the AAF Central
Region Conference in Amarillo via Email blasts, social media, meeting announcements and word
of mouth.
Average attendance - 100
Feedback mechanism - A dedicated team of committee members coordinated 33 speakers for the
three-day conference, focusing on diversity and variety. We received overwhelming positive
feedback via texts, emails and phone calls regarding the quality of speakers and education as well
as the overall excellence of the event.
Results - The AAF Central Region Conference was well attended by a vast array of
professionals. In attendance included Chairman of the Council of Governors Larry Brantley;
National Ad 2 chair Tina Tsang; President and CEO of the American Advertising Federation
Steve Pacheco and many other high-level leaders of AAF. The AAF Central Region Conference
in Amarillo was the first AAF meeting of this scope in the nation since COVID-19 began.
Additionally, for the first time in AAF history, we had a tract of speakers dedicated to the Ad 2
audience.

Conclusion:
In conclusion, AAF-Amarillo is thrilled with its longstanding success regarding versatile and quality
programming for our membership to enjoy and gain valuable professional knowledge from (Exhibit 11:
Speaker List). The AAF-Amarillo Programs Chair position is a demanding position, however it is met
with eagerness and high standards due to AAF-Amarillo’s history of strong leadership and values. Plus,

we have the organization, tools and processes in place to continue our standard of excellence for years to
come.

Exhibits
Exhibit 1: Shared Calendar of Programs

Exhibit 2: Email Template for Speaker Communications

Exhibit 3: Printed Flier for Club Meetings

Exhibit 4: Email Promotions

Exhibit 5: Social Media Promotions

Exhibit 6: Eventbrite Events

Exhibit 7: Valentina Gomez Bravo

Exhibit 8a: AB Barrera

Exhibit 8b: AB Barrera

Exhibit 9: Matt Hamilton

Exhibit 10a: AAF Central Region Conference

Exhibit 10b: AAF Central Region Conference

Exhibit 10c: AAF Central Region Conference

Exhibit 11: Speaker List
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March 10, 2021 - The Human Center of Digital Transformation, Reagan Hales
March 24, 2021 - What is the Golden Toilet Website
April 14, 2021 - Make your Linkedin Profile Pop, Vanessa Van Edwards
April 28, 2021 - Time to Think Inside the Box, AB Barrera
May 12, 2021 - Curveballs in Creative Thinking, Mary Liz Brooks
May 26, 2021 - Building a Brand Promise for Texas Tech Centennial, Blayne Beal
June 9, 2021 - Sports Marketing in a Summer with no Sports, Matt Hamilton
June 23, 2021 - Digital Operations for Small Business, Alik Mock
July 14, 2021 - Multicultural Brand Building, Valentina Gomez Bravo
July 28, 2021 - Guerrilla Marketing, Nikki Arnell
August 11, 2021 - The Creative Process, UCI Digital
August 25, 2021 - AAF Night at Hodgetown
September 8, 2021 - Bringing Art to Amarillo, Blank Spaces Murals
September 24, 2021 - Sarver Strategies, Jenifer Sarver
October 13, 2021 - That’s the Pungent Aroma of Successful Advertising, Robert Campbell
October 27, 2021 - How Businesses make internet money, Adam Beckner
November 10, 2021 - Process Over Product, Blake Cartrite
December 8, 2021 - Annual Christmas party with bingo, prizes and cashQ
January 12, 2022 - Kingdom at Work, Camille Melugin
February 9, 2022 - Why Social Impact Marketing is Vital To Your Brand, Kurt Thigpen
February 23, 2022 - How to Build Your Personal Brand and Tell Your Story on LinkedIn, Rachel
Lee
March 9, 2022 - Get a Life! How to balance work, life and AAF, Leigh Farrior
March 23, 2022 - How Businesses Can Use Organic and Paid TikTok, Amanda Koontz

