Cornerstone Initiatives & Events
AAF-Amarillo is proud of its rich involvement in our community, government relations and many more
activities that benefit club members and our local area at large.
Here, we outline four broad initiatives we focus on yearly.
Initiative 1: Government Relations and Awareness of Broad Advertising Issues
○ Specific Goal: To participate in and provide education to our membership about
national-level issues that affect the advertising industry, specifically by participating in
Texas Day on the Hill, a yearly event organized by AAF-Austin.
○ Event Details: The AAF-Amarillo government affairs chair organized a local watch
party to attend Texas Day on the Hill March 2. During the event, we learned about and
discussed privacy policy, advertising tax and many other issues that could affect our
industry. We spoke with representatives and offered our assistance as resources in the
advertising industry. Four AAF members attended the in-person meet up (Exhibit 1), and
about 12-15 Amarillo-area individuals watched the event at another location.
○ Target Audience: AAF members and the community.
○ Strategy: We used our available communication tools to promote this event to anyone
interested in government affairs as it relates to advertising.
○ Execution/Tactics: We emailed the membership with the link to the virtual event, we
promoted on social media, and we made mentions at membership meetings.
Additionally, the AAF-Amarillo government relations chair keeps a close eye on advertising issues
nationally and regionally and delivers information to the membership. She also writes letters to the
appropriate representatives, seeking their support in issues that matter to our industry. Specifically, we
recently wrote to representatives with our concerns about a particular piece of the Build Back Better bill.
(Exhibit 2a, 2b, 2c)

Initiative 2: Diversity, Equity and Inclusion
In AAF-Amarillo we celebrate and are constantly asking where we can improve when it comes to
diversity, equity and inclusion efforts. This year, we set out to work on three solid facets of DE&I for
Amarillo.
The first goal was to ensure our programming was diverse and included voices not typically heard in our
community.
●

One of our three most successful programs focused on DE&I.
○
○
○
○
○
○

Event details: July 14, 2021 - Multicultural Brand Building, Valentina Gomez Bravo
(Exhibit 3)
Target audience: Marketing/communications/advertising professionals, business owners,
members, prospective members and students.
Method of promotion: Email blasts, social media, meeting announcements and word of
mouth.
Average attendance: 45
Strategy: We use Eventbrite and social media to collect feedback on speakers and
programs and to get ideas for future programming.
Execution: Valentina Gomez, brand strategist and executive creative director at Bunker
+58, is a leader in diversity, equality and inclusion. She’s an award-winning creative
director, brand strategist and author. During her program, she inspired us with her
wisdom on creating interesting campaigns that appeal to various demographics. Her
presentation was well received by members and guests from all types of businesses.

Second, we work to ensure our board and club remain diverse. Each year, we review our board leadership
to determine those who do not have a seat at the table. We are happy to report that we have a diverse
board that reflects our community. (Exhibit 4). This year, we instituted a marketing campaign where we
created print, social and email reminders to club members that board membership is open to anyone
interested. We received good responses, and we filled our board positions with qualified people. In
addition, Han Owens, from Taoyuan District, Taoyuan in Taiwan, is our first Asian American board
president and works to champion DE&I efforts, ensuring it is something we discuss at each board
meeting. DE&I is on each board agenda, and we discuss the programming and educational efforts
surrounding DE&I to ensure we are providing quality opportunities for our club members.
Third, AAF-Amarillo fully supported the District 10 Mosaic Awards. (Exhibit 5a, 5b). We knew that by
supporting this initiative we would have a bigger platform to recognize those ‘doing the work’ in our
community and showcase that across Texas, Arkansas, Oklahoma and Louisiana. David Meraz was
nominated as Amarillo’s Mosaic Star. This award recognizes one individual selected by each of the Tenth
District clubs for his or her work in their community promoting the ideals of diversity, equity and
inclusion. These individuals have demonstrated unwavering belief in this cause through mentorship,

leadership and support of DE&I initiatives. Amarillo also nominated Lori Rozell James and the team at
Baptist St. Anthonys for their COVID-19 video, and they received the Mosaic Talent in Advertising
Award. The board was captivated by this video and its win at our AAA gala, making it the perfect
nominee for this award. This professional category recognizes companies that demonstrate a strong effort
to use diverse talent in the execution of their campaigns. The winner of this category uses diverse talent
(actors and models) to promote and market services, goods and products. Finally, AAF-Amarillo was a
$750 sponsor of this event to ensure the awards were successful.
Initiative 3: Education and Community Education Partnership
One of the goals of the AAF is to develop the industry’s future leaders. AAF-Amarillo has created two
very strong community partnerships with Amarillo College and West Texas A&M University focused on
doing just that. In addition, AAF-Amarillo is a staunch supporter of the District 10 GAP Fund.
Amarillo College Kids Camp
●

●

●
●

●

Specific Goal: Partner with Amarillo College Kids Camp for a summer camp educating teens
and preteens about advertising and advertising careers. To further the mission of developing the
industry’s future leaders.
Event Details: Each year, AAF-Amarillo seeks out a partnership with a worthy cause that
extends educational opportunities to children in the area. For several years, we’ve partnered with
the Step Up to Success Los Barrios de Amarillo project, which aims to “assist all students living
within Region 16 in developing a career path and finding the means to attain it.” This year,
AAF-Amarillo was excited to partner with the Amarillo College Kids Summer Camps program to
coordinate valuable education opportunities for the students. Amarillo College is a public
community college in Amarillo, Texas. It enrolls over 10,000 students on its six campuses. The
summer camp coordinator instructed us that she was gathering students who were interested in
marketing, communications, design and other creative fields for a four-day summer session, so
this project was a great fit for us.
Target Audience: Junior high and high school students in the local area.
Method of Promotion: To help promote the summer kids camp, AAF-Amarillo used its social
media channels to spread awareness. We also used our twice-monthly membership meetings as
reminders to share this opportunity around the community. The final project required supplies that
we gathered at no cost, including easel paper and markers.
Execution: AAF-Amarillo formed a committee to head up this project, and we quickly organized
a speaker schedule for the four-day marketing summer camp. We coordinated 12 speakers from
the community, including local radio and TV personalities, designers, marketing professionals
and more. During the four-day summer camp, we had AAF-Amarillo representatives in the
classrooms to assist with the flow of the activities. (Exhibit 6a, 6b, 6c, 6d). Great communication
ensured our speakers adhered to the schedule. Speakers engaged the children with questions,
activities and challenges that they eagerly participated in. We organized a “final project,” in
which the students created a marketing plan for a make-believe brand, including social media,
print pieces and more.

●

Results: Local news stations covered the summer kids camps, interviewing AAF-Amarllo
members about our eagerness to participate in the program. We were able to impact and inspire
about 30 children during the four-day event, and we look forward to participating in this event
again this summer.

Partnership with West Texas A&M University
We have for years supported the West Texas A&M University (WTAMU) AAF chapter and NSAC
program through monetary gifts (of $1500 each year) and guest speakers in their classrooms. This year,
we dedicated ourselves to focus on graduating seniors and sharing about our advertising community.
“As the adviser for our AAF NSAC team, it makes my job much easier knowing that I can rely on the members of
AAF-Amarillo in several ways. AAF-Amarillo never shies away from providing the students what they need.
Whether that be through funding or connections with industry professionals and everything in between,
AAF-Amarillo steps up every time.” - Dr. Mary Liz Brooks, WTAMU Professor
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Event Details: The first event we hosted was a going mixer between AAF-Amarillo, AD 2
Amarillo, WTAMU Communication Alumni Network (CAN) and the WTAMU graduating
seniors. The event was hosted in December 2021 at the WTAMU Alumni building on campus.
Each organization was able to present to the seniors about membership and getting involved.
Target Audience: West Texas A&M University communication graduating seniors and members
of each group.
Method of Promotion: Promotion was done in partnership with CAN, AAF-Amarillo, Ad2
Amarillo via social media as well as each professor emailing their seniors to attend. (Exhibit 7a)
Execution: The event was held in December after the campus lighting for maximum attendance.
Food and non-alcoholic beverages were served to entice students to attend. After about 45
minutes of mingling each organization gave a 10-minute presentation about what they can offer
students post graduation. Each speaker focused on how each organization is unique and will
benefit the students.
Results: 17 graduating seniors attended the event along with representatives from each
organization. It also resulted in new members for all organizations. (Exhibit 7b)

GAP Fund
Each year AAF-Amarillo supports the District 10 GAP Fund with a donation between $1,500 and 3,000
annually. (Formerly AES)

● Details: What is the GAP fund? Collegiate teams working toward the National Student
Advertising Competition (NSAC) national finals must first compete at the District level.
The GAP fund helps to make it affordable for student teams to enter and compete in the
District 10 NSAC each spring. Rather than pass the entire cost to each NSAC team, this
fund helps fill the gap in funding to make it possible for students to have the experience
of being immersed in a real marketing campaign for a national brand. Our donations to

the GAP fund provide ongoing funding for student team travel and other expenses needed
to compete at the District 10 competition.
●

●

Target Audience & Method of Promotion: Each year, AAF-Amarillo hosts a raffle at the
American Advertising Awards and at most club meetings to raise GAP funds. We also ask our
members to give in honor of their workplace, colleagues or purchase their own membership.
Execution and Results: This year, AAF-Amarillo is hoping to raise at least 3,000 for the club to
donate in April. Last year, we gave $1,750 in donations to the fund.

Initiative 4: Hosting Two American Advertising Awards Banquets Within Months of Each Other
●
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●
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Specific Goal: Each year, AAF-Amarillo hosts its American Advertising Awards in the winter,
usually in February to celebrate the creative excellence in advertising throughout the Panhandle.
Unfortunately, because of COVID-19, AAF-Amarillo had to postpone its 2021 celebration by a
few months and moved the event to May of 2021. Members and the community at large were
happy to celebrate this annual event in person, so they were not disappointed with Amarillo’s
decision to postpone. The event was held with a smaller crowd because of health measures, but
overall the event was successful. Nine months later, AAF-Amarillo was ready to celebrate
another year of creative excellence. This time, however, things returned to normal with a regular
in-person and on-time event in February of 2022. The club saw 150 people in attendance, which
is a record after two years of low attendance, and entry numbers were back to normal. American
Advertising Awards Co-Chairs this year were Honnah Taylor and David Meraz. (Exhibit 8a)
2022 Event Details:
○ Entries | Professional: 111 Student: 19 = Total 130 entries (Exhibit 8b)
○ Judging Weekend | Saturday, January 15, 2022
■ Three judges from Dallas, Texas, Lubbock, Texas and OKC, Oklahoma
○ American Advertising Awards Gala | Thursday, February 17, 2022 (Exhibit 8c)
Target Audience: Professionals and students in our community
Strategy: Promoted via email, social media and at our programs. We encouraged both
professionals and students to enter the competition and to attend our gala in February. (Exhibit
8d)

Conclusion:
AAF-Amarillo is proud of its longstanding traditions of giving back to our community, supporting our
membership, participating in government affairs and doing everything we can to make our organization
diverse and welcoming. It’s our hope that these traditions will continue to better our industry and our
professional lives for many years to come.

Exhibits
Exhibit 1: Texas Day on the Hill Watch Party

Exhibit 2a: Letter written by AAF-Amarillo government relations chair to representatives
concerning the Build Back Better bill.

Exhibit 2b: Senator John Cornyn responds to our letter of concern about issues affecting our
industry.

Exhibit 2c: Letter of concern about the Build Back Better advertising issue received by Sen. Ted
Cruz

Exhibit 3: Diversity Speaker Valentina Gomez Bravo

Exhibit 4: AAF-Amarillo Board

Exhibit 5a: Mosaic Awards

Exhibit 5b: Mosaic Awards

Exhibit 6a: Amarillo College Kids Camp

Exhibit 6b: Amarillo College Kids Camp

Exhibit 6c: Amarillo College Kids Camp

Exhibit 6d: Amarillo College Kids Camp

Exhibit 7a: Winter Social

Exhibit 7b: Winter Social

Exhibit 8a: AAA co-chairs David Meraz and Honnah Taylor

Exhibit 8b: AAA Entries

Exhibit 8c: Student winners at the American Advertising Awards

Exhibit 8d: AAA Promotions

