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As an amateur news page designer, one of the biggest mistakes I 
made was trying to fit as much content as possible on a page. In 

my mind, I only had so much space and I needed to use all of it as best 
as I could. My pages seemed crammed and almost daunting to look at, 
much less to actually read. Since then, I have learned that white space 
is not my enemy.

White space, or negative space, isn’t necessarily white. It’s simply 
any space on a design that isn’t covered in some way, be it with text, 
photos or illustrations. The spaces between these lines of type are even 
considered negative space. Once you recognize that and figure out how 
to use negative space well, it becomes an incredible tool.

When a design is packed full of content, it can be almost scary to 
unpack. Your reader may not know where to start, where to go next. 
White space allows a design to have room to breathe. 

With more room in a design, it’s easier to incorporate other hierarchical 
elements. This is especially important in newspaper design when 
things need to be read in a certain order. By making certain things 
larger, like headlines, and breaking up big chunks of text, the reader 
has a much better chance of consuming all of the content on a page.

Negative space is also a great way to emphasize important elements 
in a design. Sometimes, the lack of art surrounding one particular 
element highlights it and guides the reader’s eye to a specific 
space on the page. 

It’s easy to see negative space as a negative thing, but it doesn’t 
have to be. When used strategically, it can really add quite a lot of 
clarity to a design.

The Importance of White Space
By Stevi Breshears
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Seven Ways to Live 
a Minimal Life

M  inimalism is a way of living life with less 
by keeping and using little. 

“Minimalistic people tend not to keep stuff, so 
they do not accumulate clutter,” said Lorraine 
Brock, professional organizer, family coach, 
speaker and owner of Get Organized, a Dallas-
based company that specializes in helping 
clients organize their lives.

According to a documentary on Netflix, 
“Minimalism: A Documentary about the 
Important things,” when people declutter and 
get rid of stuff that has no value to them, they 
feel freer, happier and lighter. 

Geovanni Cruz, the social media director at 
Amarillo advertising firm Creative Cannon, 
lives a minimalistic lifestyle.

Cruz said it is a challenge to fight materialism 
and the constant pressure to acquire belongings. 
“People think buy, buy, buy and spend, spend, 
spend,” he said. He feels that society does not 
fully accept his choices. 

“I get a lot of crap from my co-workers about 
living a minimalist lifestyle. They always say I act 
like an 86 year-old-man and I am 25," Cruz said.

"They say I am missing out on life experiences, 
but I don’t think I am. I started this lifestyle to 
get my mind focused on what’s important in 
my life, which is my family and my goals. All 

these little things I had were just a distraction 
for me,” he said.

Both Cruz and Brock said there are benefits that 
come with living a minimalist lifestyle. 

“The pros of minimalism are a less cluttered 
environment, which means more useable space, 
areas can usually look very open and clean, 
spending less time cleaning and organizing and 
it’s easier to find things,” Brock said.

Minimalism also saves time. “I have seen 
statistics that the average American wastes 
about 55 minutes a day looking for things they 
know they own but can’t find,” Brock said.

Cruz said the benefits he has received from 
his minimalistic lifestyle are decreased 
stress, a more organized home, greater focus, 
increased ability to meet goals and fewer 
financial burdens.

“The money I spend has changed drastically. 
Since I have limited my spending habits, me 
and my wife are debt free and are able to save 
75 percent of her income alone,” he said.

According to Cruz, anyone can live a minimalist 
lifestyle. “Begin to declutter things and simply 
ask yourself if the item brings joy to your life. 
If it doesn’t, toss it, donate or sell it. Also, be 
patient during this process because it takes 
time to fully organize your stuff,” Cruz said.

Living a Minimalist Lifestyle
By Maria Valles

Spend money on experiences2
Create a capsule wardrobe3
Shop for needs, not wants4
Don't spend money for 24 hours5
Go digital6
Borrow what you don't need to buy7

Declutter your home1
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The trend toward minimalism has impacted many aspects of life, 
including interior design, which offers a way to showcase one’s 

personality through the art of a person’s home or space.

“Your home should be a reflection of your personality. Everyone’s 
personality is different and therefore everyone has different design 
tastes,” said Kourtni Munoz, a nationally-known blogger and 
owner and designer at HOLL interiors in Tennessee. 

“Minimalist design embraces simplicity on every level, from 
paint color to furniture pieces. The trend seems like it’s here 
to stay with the less is more attitude about interior spaces,” 
Munoz said. 

Designers who follow the minimalist trend use no more than two 
basic colors and use geometric shapes for the decor with functional 
furniture, she said.

Many of Munoz’s clients have requested some parts of their home 
to be minimalist. “For most of the client spaces I design, they take 
on some variations of the minimalist design, whether it be using 
a neutral color palette or downsizing and removing furniture from 
the space to open it up,” Munoz said. 

Munoz said this minimalist approach to interior design has been 
around since the 1960s, but millennials have pushed it back into 
the limelight.

According to Munoz, creating a comfortable space depends on 
numerous factors. 

“There is a lot that goes into interior design that many people aren’t 
aware of when they see the pretty finished photos,” Munoz said. “We, 
as designers, make spaces functional and enjoyable by determining 
what the space requires as far as cosmetic updates, small remodels 
to major home renovations. We do this by selecting and sourcing 
materials such as paint, lighting, flooring and decorative pieces.”

Kayleigh Scholten, a Chicago-based designer, said minimalism 
is one of many interior design trends, but regardless of fads 
and fashions, the goal remains the same. “Interior design is the 
combination of elements to create not only an aesthetically pleasing 
space, but a functional space,” she said.

Munoz and Scholten both said they enjoy their job designing 
comfortable spaces for their clients. 

“I absolutely love creating a space and it making it functional for 
someone,” Scholten said.

By Carolina Barba | Illustration by Salvador Gutiérrez

Interior Design: 
a Reflection of 
Your Personality



M inimalist fashion is style that embraces the 
idea of less is more. 

“Minimalist fashion is a lot of monotones and solid 
colors,” Kristin Babbitt, owner of Dotsy’s Boutique 
in Amarillo, said. “You are going to see a lot of 
black, white and grays in minimalist fashion,” she 
said.“It doesn’t necessarily mean there is no style. 
Instead, you are taking simple pieces and creating an 
awesome look.” 

According to Tim Gunn, an American fashion 
consultant, a basic black dress, a pair of dress pants, 
a skirt, a trenchcoat, a classic white shirt, a day dress 
and a pair of dark wash jeans are the items one will 
find in the closet of someone with minimalistic style. 
These pieces will never go out of style and are 
easy to mix and match for different looks. 

Babbitt has her own must-have clothing list for 
a classy, intermixable minimalist look. “The five 
things every woman needs is a good black blazer that 
is tailored to fit them correctly, a good pair of skinny 
jeans, a good pair of black dressy pants, a wrap dress 
and a good fitted white T-shirt,” she said.
 
According to whowhatwear.com, minimalist style 
means adding a level of elegance and simplicity to 
an individual look. Minimalist style does not always 
mean boring colors. Bold solid colors such as fuchsia 
and chartreuse can easily fit within a minimalist 
wardrobe. 
 
According to nosidebar.com, having a minimalistic 
approach to fashion means that you view your closet 
with intentionality, not aiming for the largest (or 
smallest) number of things. Rather, your aim is a 
wardrobe that fits your lifestyle and is filled with 
high-quality pieces you absolutely love that will, 
hopefully, last years.

“I tend to gravitate toward a minimalist style because 
I like classic pieces,” Babbitt said. “Minimalist 
fashion will always be an ongoing trend.”

Simple, Yet Effective

The Current 6

By Megan Minshew | Illustration by Salvador Gutiérrez
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W hile they have been around for a while, over the past couple of years podcasts have 
seemed to gain more popularity and there are possibly many reasons for this increase.

“I think podcasts are like anything else. If there is an interest then people will jump on that 
bandwagon,” Robbi Rivers, a general studies major, said. “I only see them increasing in 
popularity.”

Not only have the listeners of podcasts increased, but the creation of podcasts have grown as 
well. Amy Presley, FM90 program director, is a creator of the podcast called “Check Me Out: A 
Podcast for Book Lovers.”

“‘Check Me Out’ was created as part of The Great American Read initiative through PBS. We 
were looking for a way to increase awareness about literacy and this amazing list of 100 books 
that PBS released,” Presley said. “We decided a podcast would be a great way to talk about 
those books and involve the community.”

There are thousands of podcasts that have been created for different listeners. Podcast genres 
range from crime, to comedy, to lifestyle and health.

“Oh yes, I am kind of obsessed with them. I like to listen to podcasts to get others’ perspective 
of either world issues, or even more information on crimes that were in the public eye,” 
Elizabeth Overton, a business management major, said.

Presley also said she thinks podcasts have become more popular because they’re easy to listen 
to when you’re on the go, at your desk or just looking for something relaxing to listen to. 

“I mainly listen to ‘True Crime Garage’ podcasts and I usually listen when I’m at work or on 
road trips,” Overton said.
 
Podcasts aren’t just a personal experience.They can also bring listeners together. Overton said 
she convinced some of co-workers to listen to the same podcasts she listens to.

“I’ve been so addicted to them that I get other people at work to listen also. We tend to have 
our own podcast club at lunch in the breakroom,” Overton said.

By Mackenzie Farmer | Illustration by Salvador Gutiérrez

A Love for Podcasts
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Over the past couple of 
years, my obsession with 
the royal family has grown. 
I have loved watching “The 
Crown” on Netflix and I was 
one of the many people who 
woke up extremely early to 
watch Meghan Markle and 
Prince Harry get married. I 
love all things when it comes 
to the royal family, so you 
can probably imagine my 
excitement when I found 
a podcast that didn’t help 
this obsession. “Royally 
Obsessed” is a weekly podcast 
about all things royal. I love 
that every week I get an 
update and get to hear about 
not only what is going on in 
Harry and Meghan’s life, but 
also about Queen Elizabeth, 
William, Kate and so many 
other royal family members. 
If you are someone who 
has even a slight interest in 
the royal family, then you 
definitely should listen to 
“Royally Obsessed.”

I have always enjoyed 
technology. I have been 
obsessed with computers, 
phones, tablets and other 
smart devices. Every day I 
read CNET, Macrumors and 
Engadget to get up to date 
with the latest news going on 
with Apple, Google or other 
technology news. “Pivot” 
with Kara Swisher, executive 
editor of “Recode,” and 
Scott Galloway, a professor 
from New York University 
Stern School of Business, 
gives insight on the latest 
technology news and how 
it’s changing businesses, 
the media and politics. Both 
give different perspectives 
and the conversations are 
informative and enjoyable 
for tech observers. I 
enjoy getting to hear two 
different points of view 
on controversial topics. I 
really recommend this 
podcast if  you are as 
tech-obsessed as I  am.

Now that I am in college, I 
don’t have as much time as 
I would like to sit down and 
crack open a book. That’s 
why I love fiction podcasts. I 
can listen to amazing stories 
while still getting my work 
done. My favorite podcast at 
the moment is an ongoing 
horror podcast called “The 
Magnus Archives.” This 
podcast follows a man named 
Jon Sims as he begins his work 
as the Head Archivist at the 
fictional Magnus Institute, 
an organization dedicated to 
investigating the strange and 
paranormal. The show is an 
anthology, so each episode 
is a different story of strange 
events narrated by Sims. 
While I am not usually a fan 
of horror, I really enjoy this 
podcast because of its original 
storytelling and in-depth 
characters. “The Magnus 
Archives” is currently on its 
fourth season and is available 
on most podcast platforms.

I love listening to music, 
but sometimes (believe it or 
not), I get tired of it. One day I 
decided to listen to something 
different, so I started looking 
for a podcast or news podcast. 
After exploring all the options 
offered on Spotify for a couple 
of minutes I came across the 
channel of TED, called “Ted 
Talks Daily.” I decided to give 
it a try, I went through the list 
of conferences pre-recorded 
live and found out that there 
are many conferences about 
a lot of different topics, of 
course, I didn’t listen to all 
of them but I am sure there 
is at least one interesting 
conference for everyone. 
Each conference is no longer 
than 15 minutes and topics 
range from women’s rights 
to education and even 
languages and film. The 
“Ted Talks Daily” podcasts 
are available on Spotify. 
You can also find them on 
Apple Podcasts.

Here’s What the Staff is Listening to: 

By Mackenzie Farmer By Blass Guerrero By Lauren Ebben By Salvador Gutiérrez
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Working as a social media manager is 
about establishing communication 

and adapting to changes in both the 
digital and physical world. One man who 
has been able to roll with the punches 
for almost 10 years is Kelly Podzemny, 
the director of communications and 
marketing for the Texas Tech Health 
Sciences Center in Amarillo.

Podzemny graduated from Amarillo 
College in 2004 with an associate of 
science degree in graphic design. He 
continued his education at West Texas 
A&M and then earned his master’s from 
Texas Tech in strategic communication 
in 2017. 

Podzemny has worked in multiple media-
related positions, including graphics 
technician, social media coordinator and 
production artist.

According to Podzemny, the general 
public is increasingly looking at social 
media as the face of a company or an 
organization. “The moment they have a 
question or problem, they’re more often 
than not going to send you a Facebook 
message or contact you via another 
social media site,” he said.

Podzemny stays up-to-date with 
medical issues so he can anticipate any 
questions or interview inquiries. The 
local news media frequently contacts 
his media team to see if a doctor from 
the institution can comment on issues 
ranging from disease outbreaks to new 
medications.

Podzemny recalled a previous job when 
he served as a social media manager 
for the 60-plus United Supermarket 
stores located in the Panhandle.

After the Albertson’s corporation 
purchased the United Family stores, 
Podzemny spent 48 hours responding to 
more than 1,000 comments from people 
upset about the sale.

“You’re reading comments that 
everybody is angry, and they’re taking 
it out on you,” said Podzemny. “They’re 
just mad and they want us to know 
about it.” As a professional, he said, 
it is important to take your audience 
seriously, but to not take any of the 
comments personally.

Justin Patterson, Podzemny’s former 
supervisor at the TTUHSC, spoke highly 
of him. “I never have met anyone that 
was that professional and used social 
media efficiently,” Patterson said. 

Patterson praised his former 
employee’s ability to use algorithms 
to learn more about consumers. 
Podzemny said he credits Facebook’s 
algorithms as one of the more helpful 
resources for his job. 

In fact, he said he was originally hired as 
a social media manager because he was 
constantly on Facebook and knew so 
much about it.

“When I very first got into the 
position, I felt that Facebook was a 
combination of the advertising I was 
doing with graphic design and the 
school newspaper,” he said.

Podzemny said his education, skill and 
work experience have led him to the 
ideal career field. “There are so many 
ways to approach social media for a 
brand. I love the variety and versatility 
of it,” Podzemny said.

A Day in the Life 
of a Social Media 
Manager

By Rafael Flores | Photo by Rafael Flores
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A BC 7 News executive producer, 
Marisa Fonesca, greeted me at the 

door of KVII News Channel 7, “You 
came in on a busy day,” she said. “We 
have two breaking news stories to 
cover this morning.”

I grinned and took a big gulp of coffee 
from my mug, still drowsy from my 
alarm blaring at me to wake up at 4 a.m. 
to prepare for the morning newscast.

Fonesca guided me through the 
recording studio and into the dimly 
lit director’s booth where I met ABC 7 
News morning show producer, Quintin 
Marquez. We sat down and I asked him 
how he got his start in the news and 
broadcasting industry.

“That’s a funny story,” he said as he 
let out a chuckle, “I got an email that 
said to show up to the Ranger meeting 
if you want to be on the newspaper 
staff for Amarillo College and so I did 
and really enjoyed it ... it all just took 
off from that.”

He also said that although he has only 
been working at KVII 7 for roughly three 
months, his morning show is the highest 
rated morning news show in Amarillo.

Since his show goes on air in the 
morning, I was curious as to how he 
gets up so early every day. “For me, as 
a producer, I actually get here at 11 at 
night,” Marquez said.

“I start by going over the news that 
happened the day before and see what 
else is headlining or popular in national 
and regional news and start picking and 
choosing stories that would be interesting 
to people in the area,” he said.

I realized how much work goes into 
creating a newscast and asked Marquez 
how he put everything together.

“It’s really a team effort, I can’t do 
everything,” he said. “I rely on my 
director for a lot of things, the anchors 
to fill up time if we’re going too light, 
but we do it as a team.”

Seeing how busy it was throughout the 
studio and the not-so-normal schedule 
the crew led, I was curious when, or if, 
they ever had free time.

“Since my schedule is off from 
everybody else’s, I try to go home 
and get some sleep right away,” 
Marquez said.

Marquez added that he’s kind of a day 
ahead of everyone since his work week 
starts Sunday night at 11 and ends Friday 
morning at 7:30.

After the show finished, we toured the 
studio and I met the anchors. I asked 
ABC News anchor, Anthony Pittman, 
why he chose to get up so early and 
report the news.

Pittman said that he’s been a news 
anchor for 27 years and while it may not 
be easy, he says that it is the only job he 
could see himself doing.

Fonesca said that the job is more like 
being a public servant.

“It’s really just a matter of getting 
the truth out and relaying that 
information to the public so they can 
be more educated and connected to the 
community, that’s the most important 
thing we do,” Fonesca said.

A Day in the Life 
of a TV Producer

By Jeremy Stitsworth | Photo by Marc Arteus
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AC Graduate Standing in the academic counseling 
office at Amarillo College a decade 

after dropping out of high school, Jennifer 
Harker said the words that would send 
her on a journey to earn four degrees. “I 
do not know what I am doing nor what 
I want to become. I just know I need to 
do something.”

Harker said the counseling staff sprang 
into action that day. They kept her so 
rushed in the enrollment process that 
she had no time to second guess herself 
and change her mind. 

“Back then, Amarillo College’s 
catchphrase was ‘I got my start at 
Amarillo College.’ I am proud to make 
that statement everywhere I go because I 
really did get my start at Amarillo College 
and I’ve never stopped,” Harker said. 

At AC, Harker studied journalism and 
served as the editor of “The Ranger.” 
After AC, she transferred to Arizona State 
University and worked as a newspaper 
journalist, in corporate communication 
and with city government. 

Harker also worked for several years as 
senior editor of a national trade magazine 
and hosted an annual trade show and 
conference in Las Vegas. 

In 2009, she decided to move back to 
Amarillo and worked for Cal Farley’s 
as senior director of marketing 
and communication. Her volunteer 
experiences are what she is most proud 
of in her past.

“I can honestly say that, looking back on 
all the work I have accomplished over the 
many years I practiced professionally, 
the specific items for which I feel most 
accomplished are those from volunteer 
opportunities. It’s important to give 
back to your community and make a 

difference for others,” Harker said.

Now Harker has earned a doctorate 
degree and works as a tenure track 
assistant professor in the Reed College 
of Media at West Virginia University. She 
teaches advertising, public relations and 
strategic communication. 

She also created a program so students 
can work with community clients to 
create an array of promotional materials 
for them. This program is a course-based, 
student-run advertising and public 
relations agency known as the Martin 
Hall Agency, which provides students 
with real world agency experience.

“We strengthen the community by 
helping local small businesses and area 
nonprofits strategically communicate 
with their publics. Creating and launching 
the agency has been a rewarding 
experience, to say the least,” Harker said. 
“It was truly the perfect opportunity for 
me to practice all the aspects of the job 
I love most, while being surrounded by 
some pretty incredible individuals.”

Harker said she has realized the difficulty 
in being a teacher and a leader lies in 
allowing your students to learn the 
lessons they need to learn and allowing 
them to fail if need be. Now, knowing 
the struggle of stepping back and giving 
students the freedom to learn, she 
said she holds even more respect for 
the patience and guidance of her past 
teachers at AC, such as Mike Haynes, her 
journalism adviser. She said she wants to 
pay all the support she received forward 
and help others succeed.

“If I can offer just one bit advice to current 
students or anyone thinking about 
pursuing higher education, it would be 
to chase your dreams with unwavering 
fervor,” Harker said.

Jennifer Harker
By Faythe Reeves | Courtesy Photo
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AC GraduateThe sound of computer keys clicking 
fills the air as reporters write their 

stories. Each day brings a new challenge, 
and the stories must get in before the show 
airs on NewsChannel 10. Walt Howard, 
managing editor and anchor, stays busy 
helping the reporters and making sure the 
show flows and the newscast looks and 
sounds cohesive.

“I think that as a journalist, the most 
rewarding thing is keeping people 
informed because information is 
knowledge, and people in the community 
have a right to know what’s going on,” 
Howard said. “It’s important that we have 
a reliable news source.”

The staff relies on Howard for guidance. 
“Once you get to know him, he’s just a 
wealth of knowledge,” Madison Alewel, a 
NewsChannel 10 anchor, said. “If you ever 
have a question about something, Walt 
will probably know the answer.” Destiny 
Richards, a weekend reporter, agreedw, 
saying that as a young journalist, it is nice 
to get constructive criticism from him 
because it helps her grow in her work.

Howard said that he has always known he 
wanted to go into the news industry. 

“When I was probably eight or nine years 
old, my dad for Christmas bought a reel-
to-reel tape recorder, and what I would 
do is I would take that reel-to-reel tape 
recorder, and I would record the whiffle 
ball games and the touch football games 
and things like that that were going on 
between the neighborhood kids. And so 
originally, I wanted to become a sports 
broadcaster, but when the time came, I 
ended up choosing news,” Howard said. 

Howard graduated from Amarillo 
College. He was on the original staff for 
FM90, and he did play-by-play for the 
AC Badgers Basketball team. He also 

worked at Channel 2 before it became 
Panhandle PBS. “The thing that I have 
always said about Amarillo College is that 
the students get hands-on experience,” 
Howard said. “They don’t just read out 
of a textbook, which is important. They 
learn how to do things by doing, not just 
reading,” he said. “That is what is so 
great about a two-year college, especially 
Amarillo College, is they really give the 
students the ability not just to think about 
how they’re going to do something, but to 
actually do it. There is no better teaching 
tool than that,” he said.

Although Cassie Stafford, a news anchor 
and reporter, said that Howard can be a 
little bit intimidating at first, she also said 
that “once you get to know him and get 
to realize what a great resource he is, you 
don’t know what you’re missing. He has 
definitely taught me everything I know 
about broadcast journalism.” Howard has 
38 years of experience, so Stafford said he 
knows what he is talking about.

Howard and his wife, Terry, have two 
grown sons and four grandkids. They have 
been married over 40 years, but because 
she is a teacher and he works evenings 
at the station, they really only get to see 
each other on the weekends during the 
school year, he said.

“If you choose this as a profession, it’s a 
profession and not a job, in that if you’re 
out and about and you see news, you don’t 
just say, ‘Well I’m off,’ and drive by. You 
get out your cellphone and you record it, 
then call the station and let them know 
what’s going on,” said Howard. “It is a 
very demanding industry nowadays.” 

Howard’s greatest life lesson is to “do 
what you love. Follow your passion.” He 
said he feels like he is the luckiest guy in 
the world because he gets to do what he 
loves where he loves it.

Walt Howard
By Meghan Holland | Courtesy Photo
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Advertising 
Evolution

By Blass Guerrero | Illustration by Claire Ekas

Advertisements are everywhere. We see them on our phones, television, 
websites and hear them on the radio. These different types of media are 

what businesses and companies use to bring consumers new information. 
The birth of the internet and mobile devices has changed the way people 
are connected to each other. The increase in connectivity has resulted in 
companies using social media platforms to bring new information to current 
and future customers.

According to advertising agency Zenith Media, mobile ads and social media 
are expected to reach $55 billion in spending for 2019, which is five times more 
than in 2016. Meanwhile, newspaper advertising is continuing to decline. 
More than 93 percent of Americans listen to the radio, television and radio 
continue to grow according to a report by Nielsen. Many major companies 
have used the internet for some time, but some businesses, including some 
here in Amarillo, have started to spend advertising dollars on social media, 
such as Facebook, to reach a specific target.

User location is another tool social media networks use to place ads and helps 
companies find their target audience. Certain users might see a promotional 
tweet or a sponsored post from a local business that other users might not see 
based on the business’ target audience.

Some local companies have started using radio advertising in music streaming 
services like Pandora and Spotify. The radio spots will play between songs 
or in exchange for more skips in Pandora. Streaming music services use the 
consumer's location and what type of music the user plays to place ads.

Other companies use videos as a way to advertise. In the past, video advertising 
was on television, but now companies use Youtube and Facebook. Many local 
businesses use the same video advertisement both on television and online. 
Both Facebook and Youtube’s parent company, Google, tracks users’ locations 
and data to target specific advertising to users.

Newspaper ads have gone online also. Many websites have ad banners typically 
on the top or on the sides of the page. This helps the website be more cost 
efficient and helps local businesses grow. Web ads are compared to video ads. 
Web ads also use location and data to target a user.

With so much money being spent on advertising, businesses are looking 
for different ways to target audiences. Businesses are using artificial 
intelligence to help inform and direct consumer’s buying decisions. AI 
helps make suggests on a product or service that consumers might want 
based on their interests. Only time will tell how the next generation of 
advertising will impact consumers.
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The Art of Print
By Lauren Ebben | Photos by Lauren Ebben and Salvador Gutiérrez

The first multi-page newspaper, titled ‘Publick 
Occurrences Both Forreign and Domestick,’ 

was printed in the British colonies on Sept. 25, 
1690. It consisted of four pages, one of which was 
completely blank. The other three pages were lined 
from top to bottom in plain black printed text. 
There were no photos or illustrations, no comic 
strips or crosswords. Compared to the visuals of 
today’s newspapers, it might be considered rather 
dull and boring. 

(Continues on next page...)

Cenveo has many different 
types of machines that 

allow them to design, print 
and cut all of the work they 

do for businesses.



“As far as the finished product, the layout and design, the elements 
that are incorporated and the techniques we have available to us 
today make printing much more of an art form,” Tony Freeman, 
sales manager at Cenveo Amarillo, a local printing company, said.

There have been many of technological strides over the years, 
according to Freeman. Color scanners, faster and more advanced 
printing processes, personal embellishments as well as the design 
of type itself, have changed the way print has been presented. In 
the time of the first printing press in the 15th century, there were 
only a few font options available to pressmen, and maybe a dozen 
more by 1970, when Freeman began work at Cenveo.

“So how creative can you be with 8, 10, or 20 typefaces? Now 
there are thousands,” Freeman said. A large contribution to 
this evolution in print was the release of the Macintosh in 1984, 
according to Freeman. 

The Apple computer allowed what became known as desktop 
publishing, giving people the opportunity to create and publish 
their own work at a cheaper cost and without the use of a 
printing company. 

“The computer has become an aid” to creative people, said 
Freeman. 
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Wayne Early, an 
employee at Cenveo 
Amarillo, prints posters 
for a business.



Paul Ortega, head of graphic design at Cenveo and someone who 
has worked in graphic design, said technology has changed the 
way he designs.

“It makes the creative process a little quicker,” Ortega said. 
“You get some good ideas and you use those as your cues to 
come up with your own designs.”

However, print is “far more than just sight,” Freeman said. 
He pointed out the different techniques that have evolved with 
print, from scented inks on scratch and sniff stickers to the feel 
of the paper that the text is printed on.

“Any time you can add another sense to a message, the better 
your chances are going to be of selling a product,” Freeman said.

“Our society is more visual and that, I think, is because there 
is more stimulus out there as far as entertainment goes and 
marketing,” Ortega said. “So the creative has to really stand out 
and has to be something that gets your attention.”

So from the full-page text of the first newspaper to The 
Current magazine, the presentation of print has changed 
dramatically as technology has evolved, becoming more of an 
art form than ever before.
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Although the average person doesn’t necessarily notice 
typography in their daily life, it is one of the most vital 

and effective vehicles for communication. On top of this, I 
feel it is one of the most difficult aspects of design.

Many people don’t even give a thought as to how a font 
is designed, while there are people out there who live to 
create fonts. People spend hours upon hours, building 
lines, curves and shapes that eventually develop into 
roughly 256 characters.

There are three main types of fonts: serif, sans serif and 
display, each serving unique purposes.

Serif fonts have little lines or strokes on the open ends of 
each letter called “serifs.” These fonts are typically used 
for more classic pieces, such as magazines or newspapers, 
and tend to be easier to read at a smaller size. 

Sans serif fonts are fonts without serifs on the letters, 
hence the name “Sans,” which is French for “without.” 
These fonts are typically clean and modern and tend 
to be easier to read on screens, phones and tablets. 

Display fonts tend to be more decorative and geared 
more toward graphic-heavy designs.

There are many different ways to approach type and 
there are several different ways of handling type. Nina 
Stössinger, a Swiss type designer said, “The first time I 
drew type, I felt like I was at the bottom of Mt. Everest… 
in a swimsuit.” Typography is a never-ending process 
of evolution. Each typeface designed can either serve a 
single unique purpose or can be versatile and fullfill for a 
multitude of roles, it all depends on the intentions of the 
type’s designer.

There are an endless number of typefaces in the world 
to choose from, and there are an endless number 
waiting to be created.

So, the next time you read a menu, look at a sign on 
a building, a billboard or even a slogan on a t-shirt, 
consider the people who designed and chose the letters 
you are reading. While it may not be the type of thing (pun 
intended) that you are used to noticing, a certain amount 
of appreciation is justified.

Just My 
Typ(ography)

By Claire Ekas

17 The Current



The Current 18

The first time I 
drew type,I felt 
like I was at the 
bottom of
Mt. Everest…
in a swimsuit.

—Nina Stössinger
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Fine Arts

SOLIS CRY

MASTER STUDYMISS AMARILLO COLLEGE 1956 - DARLA HAWKINS

SINKING OF RMS LUSITANIA  

PREY

Marsha Shrader

Katie Milburn

Dari Sandoval

Gavin DormanGilbert Zamora

Gilbert Zamora
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Graphic Design

“If they don't give you 
a seat at the table, 
bring a folding chair.” 

—Shirley Chisholm

SHIRLEY CHISHOLM

HIPPOCAMPUS

GRIFFON

CRATER LAKE NATIONAL PARK WONDERBRUNCH SERIES

KNEAZLE

Claire Ekas

Paige Glazner

Paige Glazner

Claire Ekas Jake Wagner-Russell

Claire Ekas
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The aroma of freshly-popped popcorn and the sounds of live music 
and animated conversation usher visitors into the building. Once 

a typical shopping mall, Amarillo’s Sunset Center is now a home for 
artists and art studios. On the first Friday of each month, the tenants 
welcome visitors and put their talents on display.

The event is known as the First Friday Art Walk. Started in 2000, First 
Fridays attract hundreds of guests each month. The building is home 
to more than 40 art studios, some featuring multiple artists. The 
visitors come to tour the studios, talk to the artists and purchase their 
work, all while enjoying an eclectic evening with friends.

“It’s a great time to talk and network with other local artists if you are 
a gallery owner or just a citizen visiting the galleries,” Jesse Nelson, 
owner of Studio 89B, said.
 
The vibrant inside of the mall only features about half of the artists 
occupying the facility. Lining the outside of the facility are studios 
that generally offer more space, but tend to get overlooked. 

Derek Weathersbee, an Amarillo College graphic design 
instructor, is the co-owner of Studio 59, an outside studio. He 
said was lucky to find a studio large enough to fit his letterpress 

Art Walk 
Showcases 
Local Artists

By Isabelle Link | Photos by Lauren Ebben
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printing machine comfortably, and he enjoys showing the machine 
to the First Friday guests.

Letterpress printing is a form of relief printing that uses a mechanical 
press to apply an inked raised surface against paper to produce a printed 
product. Johannes Gutenberg invented the first such press in the 1400s, 
but recently letterpress techniques have become a popular art form. 
“With the letterpress, I am able show the origins of digital printing, and 
people can come and see how printing originally worked,” Weathersbee 
said. “I want this to be engaging for people. I usually feature digital prints 
of typography, like my fonts. If you enter our studio you see a whole range 
of what someone might do,” he said.

The Center is also home to a number of other art-related events and 
activities, according to Mary Kay, the marketing director. Started by 
artist, philanthropist and businesswoman Ann Crouch, it also houses 
the Amarillo Art Institute, a nonprofit art school. It is the largest art 
gallery in the city and hosts frequent special events. “We just want 
Arts in the Sunset to be a destination for entertainment and an artistic 
experience,” Kay said.

The First Friday Art Walk runs every first Friday of the month from 5 p.m. 
until 9 p.m. at the Sunset Center at 3701 Plains Boulevard.

Visitiors at the Art Walk can 
talk with the artists and get 

to know more about their 
artwork. The different galleries 

feature a variety of artwork 
such as paintings, sculptures, 

drawings and more. 



René West
Illustrated Interview with

Favorite subject to shoot? Do you have any pets? Favorite location to shoot? What is your unique talent?

AA, Chicago, 2018 Cat, Kansas City, 2013 Polk St, Amarillo, 2018 In Pursuit of Magic, NYC, 2014
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West is an assistant professor at Amarillo College where she has 
been teaching for 10 years, but she has a lifetime of experience 
with photography. 

 Courtesy Photo



Local artist Bob Lile is owner and 
operator of the Lile Art Gallery 

in downtown Amarillo. He’s a bit of 
a Route 66 legend and an artist of 
multiple media. 

Lile paints and draws, but has also 
started to make jewelry. An unusual 
aspect of his jewelry is the material he 
uses. It’s called motor agate or Fordite, 
and he gets his from Cadillac Ranch, an 
art installation outside of Amarillo.

Motor agate is created when layers upon 
layers of paint have had time to cure 
and harden. It allows for a similar look 
to natural agate material from caves 
that is formed over years of different 
layers of sediment. It was discovered by 
Ford employees who saw potential in 
the large slabs of perfectly cured paint 
material being thrown away. The idea 
of repurposing as much as possible and 
eliminating waste is the center point for 
minimalist life. 

Lile saw an opportunity with the paint 
that naturally chipped off the cars at 
Cadillac Ranch. They have been painted 
on so many times and have withstood 
Texas Panhandle weather, so the paint 
has a natural cure to it.

“Typically, I have three or four pieces 
I’m working on at a time,” Lile said. “To 
get to the cured layers I’ll usually use 
my pocket knife to carve down and get 
the piece and color combination I want. 
I use sterling silver for all the settings.”

Lile enlists the help of local business 
owner Jim Hall to create some of his 

jewelry settings. Hall is a silversmith by 
trade and owns and operates Rockman’s 
Stone Age Gems.

“I tackle the pieces that Lile has a 
specific vision for and need custom 
work,” Hall said.

Jim Livingston, an Amarillo author and 
photographer, has purchased Lile’s 
jewelry for himself and his wife, June 
Livingston, said she appreciates the 
unique nature of the jewelry. 

“I like that each piece is genuinely one 
of a kind because of the layers,” June 
Livingston said. “No two pieces will 
have the same pattern… and it’s from 
Cadillac Ranch, which is really unique.” 

Phyllis Chandler Grey is a friend of Lile’s 
and the author of “Route 66: In Search 
of Ghosts and Treasures.” She said she 
appreciates the history captured in 
the jewelry Lile makes.“The Cadillac 
Ranch is a piece of Route 66 history,” 
she said. “This jewelry is a piece of 
history that people can wear and start 
a conversation with.”

Genuine Fordite and other motor agate 
from large automotive companies is 
available in limited quantities. There is 
so little paint waste that motor agate no 
longer forms in car factories, but truly 
crafty people always find a way to keep 
the supply going, Liles said. 

The beauty of Lile’s pieces comes from 
the captivating colors and the fact that 
something so beautiful could easily 
have been thrown away. 

By Jake Day | Photo by Blass Guerrero
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From Cadillacs to Clasps 

Liles finished products 
shows the different colors 
and the years of layers that 
are painted on the cars at 
Cadillac Ranch.
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P utting on a successful theatrical production requires more 
than actors. Many technical elements go into the staging of 

a show.

“Since we are a small department, theatre majors are expected 
to do it all,” Monty Downs, an Amarillo College theatre 
instructor and director, said. 

According to Downs, the set, costume and lighting designs 
play an integral role in a production, since all design and 
technical processes “affect their concept of the show.” 

It takes up to 65 days before opening night to prepare the 
technical side of a production, Downs said, adding that the 
production team spends an enormous amount of time preparing 
the final product that the audience sees on opening night. 

Ray Newburg, theatre professor and program coordinator, 
agreed about the amount of work both students and faculty deal 
with for each production. 

The Art of 
Theatre Design
By Marissa Rivera and Blass Guerrero | Photos by Lauren Ebben
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AC Theatre students and 
production team prepare 
for their upcoming show, 

“Heathers: The Musical.” 
In addition to acting, the 
students and production 

team  must design sets, 
costumes, lights and more.

“Each design element, whether you are talking about scenery, 
lighting, costuming, etc., is, at its heart, its own art form,” 
Newburg said. 

“Each designer is critical to bringing an artistic expression to 
the stage.”

Many students, including theater major Darrianna Ferguson, 
said they believe theatre cannot work without the production 
team. 

“Production is super important to build shows and to tell a 
story. It’s important because it helps us grow and we learn how 
to work as a group. It shows us how much hard work goes into 
the production,” Ferguson said. 

According to Downs, the final step is adding the actors. “In our 
world of theatre, the design is not fully realized until there 
are actors put into the pieces of art, saying the words the 
playwright has written,” he said.
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A punk angel can be found looking over Prospect 
Street in Amarillo. It’s one of the 20-year-old signs 

painted by the late Brian Deneke, who was involved in a 
clash against a rival group and died at age of 19 in one of 
Amarillo’s most famous hate crimes.   

Now, a group of artists called “The Invisible Genie Social 
Club” has taken to the streets of Amarillo to undo major 
damage to the random signs passersby may see while 
driving through the city. These signs have been around for 
around a number of years, and some of them are showing 
their age. Some slant due to the wind, some are sun bleached 
and some have faded paint. So far, “The Invisible Genie,” 
led by artist Matthew Williams, has made 20 signs, even 
recreating some original designs that have been painted 
over. 

The signs are part of a public art installation called the 
Dynamite Museum, which is one of the largest urban art 
projects in America. In the 1990s, a group called “Ant Farm” 
was commissioned by eccentric businessman Stanley Marsh III 
to put up the signs.  There were many artists who individually 
painted each of the signs.

Signs of Art
By Steven Osburn | Photos by Lauren Ebben and Blass Guerrero
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The installation is made up of an estimated 3,000 to 5,000 
mock road signs. These signs can be spotted just about 
anywhere, from Sixth Street to the streets around Amarillo 
College and beyond. Adam Penn, a cybersecurity major, said, 
“I like to read them sometimes. They’re just an interesting 
part of my day.”

Williams and his fellow artists say they believe it is important to 
restore and preserve the signs. “Amarillo benefits by becoming 
the center of contemporary sign art,” Williams said.

Several AC students said they don’t think the controversy  
surrounding Marsh should affect the sign art installation. 
Sidney West, a graphic design major, agreed. “Just leave them 
up. He didn’t make them,” she said.

Stephanie Jung, an art instructor at AC, said she was delighted to 
spot the signs when she came to Amarillo 10 years ago.  

“When I saw the signs, I thought there is something weird and 
interesting happening in this town,” she said.  Jung said she 
made the decision to live in Amarillo partially due to these signs.  
“As an artist moving into this city, it gave me some hope.” 

These signs are found 
around Amarillo and 

include a range of 
graphics, illustrations 

and quotes.
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Mackenzie Farmer
EDITOR

Letter from the Editor

W hat I love about “The Current” is that every edition is different 
from the previous one. In each edition you also get to see a 

small glimpse of who the editor is. Hopefully, in this magazine, you 
will see my love for the art of minimalism and simplicity. When you 
look read through this magazine, I hope that you feel at peace and 
not overwhelmed. In this edition of “The Current,” we have discussed 
the art of minimalism and the various impacts it has on the world. 
We have learned more about print and typography and how it has 
affected the world of design and media. We checked in with AC 
alumni and learned more about the local art scene. Through this 
magazine, we hope that you feel inspired to use your talents to do 
something great and not to overwhelm yourself with all that life 
can throw at you. 

I would like to thank Jill Gibson, who works incredibly hard for her 
students because she wants nothing but the best for them. Maddisun 
Fowler, who is always pushing her students to do better because 
she knows we are capable of doing so. Tony Freeman, the general 
manager of Cenveo, who helps print the magazine every semester. 
Derek Weathersbee, who is always willing to use his knowledge of 
graphic design to help us improve the magazine. I also want to thank 
my amazing staff, who put in countless hours and hard work to make 
this magazine possible. They helped me bring my vision to life and 
I’m incredibly grateful for that. 
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