GOVERNMENT RELATIONS

AAF-Amarillo actively participated in government relations pertaining to advertising over
the course of the last year. Amarillo itself is somewhat remote from state and federal
legislative activities since the majority of Texas’ population is concentrated in its four
largest cities.

Goals:
1. To educate AAF-Amarillo members and the local advertising community on
governmental policy issues related to advertising.
2. Promote the importance of advertising to state and national legislators.
3. Come up with a fun creative way for AAF-Amarillo club members to get excited
about voting in all local and national elections that will take place in the next
couple of years.

1) To educate AAF-Amarillo members and the advertising community on
Governmental policy issues related to advertising.

Target Audience
•

AAF-Amarillo active membership

•

Guest that attend AAF-Amarillo’s bi-monthly club meetings

•

The advertising professionals in our community

Strategy
•

Maintain a relationship with our local state and/or national representatives.

•

Maintain a relationship with the National American Advertising Federation
Government Relations Chair.

•

Monitor the state(capitol.texas.gov) and national(congress.gov) websites
to keep informed with news pertaining to advertising.

Execution
•

Provide updates to the AAF-Amarillo board and membership with bills or
regulations that may impact the advertising industry.

•

Monitored the state(capitol.texas.gov) and national(congress.gov)
websites.

2) Promote the importance of advertising to state and national legislators.

Target Audience
•

State Representatives

•

State Senators

Strategy
•

Write letters to state representatives to inform them on the purpose of
the American Advertising Federation as a whole and particularly the
efforts of AAF-Amarillo.

Execution
•

Exhibit 1.1 – Jan. 14 Letter to Senator Kel Seliger

•

Exhibit 1.2 – Jan. 14 Letter to Representative Four Price

•

Exhibit 1.3 – Jan. 14 Letter to Representative John Smithee

•

Exhibit 1.4 – Jan. 14 Letter to Senator Ted Cruz

•

Exhibit 1.5 – Jan. 14 Letter to Congressman Mac Thornberry

3) Come up with a fun creative way for our club to get excited about voting
in all local and national elections that will take place in the next couple
of years.

Target Audience
•

AAF-Amarillo active membership

•

Guest that attend AAF-Amarillo’s bi-monthly club meetings

•

The advertising professionals in our community

•

Local community

Strategy
•

Produce engaging postcards to remind members to register to vote.

•

Give updates on local and national candidates running for office.

•

Raise awareness about early voting and election dates.

•

Organize volunteer opportunities to help at local voting locations.

Execution
•

Exhibit 2.1 – Jan. 14 Mad for the Vote postcard

Collateral
Exhibit 1.1 – Jan. 14 Letter to Senator Kel Seliger

1/14/2019

SENATOR
KEL SELIGER
P.O. BOX 9155 AMARILLO, TEXAS 79105
Dear Senator Kel Seliger,
I'm the new government affairs chair for the Amarillo chapter of the American Advertising
Federation. In my volunteer role, it is my job to monitor for potential regulatory threats against the
advertising industry. I know there are no such proposals at this time. But since the state legislature is
going into a new session, I thought this would be a good opportunity for me to introduce myself and
remind you of advertising's importance to Texas' economy. Advertising is a powerful engine that helps
drive the economy of the 13th Congressional District of Texas. Advertising expenditures account for
$14.9 billion of economic output or sales in the 13th District – that is 15% of the total economic output in
the district. Sales of products and services that are driven by advertising help support 47,458 jobs,
representing 15% of the jobs in the district. Thank you for your time, and I look forward to keeping in
contact with you.
Sincerely,
Chris Villegas

Exhibit 1.2 – Jan. 14 Letter to Representative Four Price

1/14/2019

REPRESENTATIVE
FOUR PRICE
P.O. BOX 2910, AUSTIN, TX 78768
Dear Representative Four Price,
I'm the new government affairs chair for the Amarillo chapter of the American Advertising
Federation. In my volunteer role, it is my job to monitor for potential regulatory threats against the
advertising industry. I know there are no such proposals at this time. But since the state legislature is
going into a new session, I thought this would be a good opportunity for me to introduce myself and
remind you of advertising's importance to Texas' economy. Advertising is a powerful engine that helps
drive the economy of the 13th Congressional District of Texas. Advertising expenditures account for
$14.9 billion of economic output or sales in the 13th District – that is 15% of the total economic output in
the district. Sales of products and services that are driven by advertising help support 47,458 jobs,
representing 15% of the jobs in the district. Thank you for your time, and I look forward to keeping in
contact with you.
Sincerely,
Chris Villegas

Exhibit 1.3 – Jan. 14 Letter to Representative John Smithee

1/14/2019

REPRESENTATIVE
JOHN SMITHEE
320 S. POLK, 1ST FLOOR AMARILLO, TEXAS 79101
Dear Representative John Smithee,
I'm the new government affairs chair for the Amarillo chapter of the American Advertising
Federation. In my volunteer role, it is my job to monitor for potential regulatory threats against the
advertising industry. I know there are no such proposals at this time. But since the state legislature is
going into a new session, I thought this would be a good opportunity for me to introduce myself and
remind you of advertising's importance to Texas' economy. Advertising is a powerful engine that helps
drive the economy of the 13th Congressional District of Texas. Advertising expenditures account for
$14.9 billion of economic output or sales in the 13th District – that is 15% of the total economic output in
the district. Sales of products and services that are driven by advertising help support 47,458 jobs,
representing 15% of the jobs in the district. Thank you for your time, and I look forward to keeping in
contact with you.
Sincerely,
Chris Villegas

Exhibit 1.4 – Jan. 14 Letter to Senator Ted Cruz

1/14/2019

SENATOR
TED CRUZ
404 RUSSELL SENATE OFFICE BLDG
WASHINGTON, DC 20510
Dear Senator Ted Cruz,
I'm the new government affairs chair for the Amarillo chapter of the American Advertising
Federation. In my volunteer role, it is my job to monitor for potential regulatory threats against the
advertising industry. I know there are no such proposals at this time. But since the state legislature is
going into a new session, I thought this would be a good opportunity for me to introduce myself and
remind you of advertising's importance to Texas' economy. Advertising is a powerful engine that helps
drive the economy of the 13th Congressional District of Texas. Advertising expenditures account for
$14.9 billion of economic output or sales in the 13th District – that is 15% of the total economic output in
the district. Sales of products and services that are driven by advertising help support 47,458 jobs,
representing 15% of the jobs in the district. Thank you for your time, and I look forward to keeping in
contact with you.
Sincerely,
Chris Villegas

Exhibit 1.5 – Jan. 14 Letter to Congressman Mac Thornberry

1/14/2019

CONGRESSMAN
MAC THORNBERRY
620 SOUTH TAYLOR STREET, AMARILLO, TX 79101
Dear Congressman Mac Thornberry,
I'm the new government affairs chair for the Amarillo chapter of the American Advertising
Federation. In my volunteer role, it is my job to monitor for potential regulatory threats against the
advertising industry. I know there are no such proposals at this time. But since the state legislature is
going into a new session, I thought this would be a good opportunity for me to introduce myself and
remind you of advertising's importance to Texas' economy. Advertising is a powerful engine that helps
drive the economy of the 13th Congressional District of Texas. Advertising expenditures account for
$14.9 billion of economic output or sales in the 13th District – that is 15% of the total economic output in
the district. Sales of products and services that are driven by advertising help support 47,458 jobs,
representing 15% of the jobs in the district. Thank you for your time, and I look forward to keeping in
contact with you.
Sincerely,
Chris Villegas

Exhibit 2.1 – Jan. 14 Mad for the Vote postcard

